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Agenda Topics
	Welcome & Introductions
	30 minutes
	Barbara James

	Discussion
	Barbara James opened the meeting with a welcome  and expressions of thanks to Lee and Steve Cagle  for their work on the Q2S conversion of the Marketing Management program and  the faculty for helping with the efforts.  Special thanks were expressed to Karen Howard and other IFCC Committee members for working with Lee and Steve on the final phases of the project.

Following introductions, the agenda was reviewed.


	Conclusions
	     

	Action items
	Person responsible
	Deadline

	NA
	     
	     

	     
	     
	     


	[Q2S Issues
	1 hour
	bARBARA jAMES/lee cagle

	Discussion
	Barbara James provided a brief review of advisement using the Student Advisement Report (SAR) with a walk-through a sample student report. Emphasis was placed on the Additional Coursework section at the bottom of the report and its use in granting credit for courses successfully completed that were not automatically credited to the semester program requirements.

Lee Cagle reviewed the Course Crosswalk and the interpretation of symbols to determine equivalent semester courses based upon quarter courses.  She also demonstrated how to access the KMS Database to access the most up-to-date Course Crosswalk.  

Barbara presented the Quick Guide to Conversion of Programs and Courses for Marketing Management programs.  This document was developed for Business Technologies by program area to assist with student advisement.  It contains the course crosswalk (quarter to equivalent semester courses), semester course description, prerequisites, and credits by program captured in one document.  This document can be shared with the student and the student can be given a copy for their files.

The proposed change to General Education to include Area IV - Humanities/Fine Arts was discussed and the importance of identification of Humanities/Fine Arts courses.   Faculty were reminded that courses classified as Humanities/Fine Arts are not skill building courses. 


	Conclusions
	Faculty would like an electronic copy of the Quick Guide.  

	Action items
	Person responsible
	Deadline

	Revise Quick Guide and distribute via list serv
	Barbara James
	11/30/2010

	     
	     
	     


	program/Course Review
	1 hour
	karen howard 

	Discussion
	Barbara James defined the parameters of the reviews.  Changes will be considered if they are the result of errors made at the System Office or a serious oversight that affects accreditation or certification.  No course credits should be changed, but the review should include a look at the distribution of lecture/lab instructional minutes.  
The faculty, led by Karen Howard, examined the programs and courses. 


	Conclusions
	Program Recommendations:  Degree, Diploma and all TCCs, were approved. 
Change the program name to "Marketing"

Course Recommendations:  
Change prerequisite in all 2000 level courses to "Program instructor approval or Program Admission". 

MKTG 1270, 2210, and 2300, eliminate the labs add minutes to lecture. 

Change prerequisite in 2000 level courses to "Program Instructor Approval or Program Admission". 
For clarity, MKT 205 needs to be added to the crosswalk.


Change the following course titles: "Promotion and Marketing Communications" to "Integrated Marketing Communication"; change "Marketing Occupation Based Instruction" to "Marketing Internship/Practicum".  


	Action items
	Person responsible
	Deadline

	Courses with needed adjustments will be completed. MKT 205 will be added to the crosswalk. A report of actions will be distributed to the listserv.  The program name change will be examined at the system office.
	Barbara James
	December, 2010

	     
	     
	     


	Short summer session
	15 minutes
	bARBARA jAMES

	Discussion
	Instructors were asked to think about and share their plans for the short summer session.   The following considerations were provided for planning:  1) Consider what students may need to finish under the Quarter system; 2) Consider which courses are suitable to teach in a short session.   3)  Consider different instructional options:  independent study, online and hybrid courses. 

	Conclusions
	NA

	Action items
	Person responsible
	Deadline

	     
	     
	     

	     
	     
	     


	ifcc committee elections
	15 minutes
	bARBARA jAMES

	Discussion
	The group was polled regarding a change in state leadership.  Karen Howard has served as Chairperson through the  conversion of programs and courses.  She stated that she would like to turn the leadership over to another member. 

The floor was opened for nomination for State Chairperson and Vice-Chairperson.  Following discussion and a vote the new leaders were elected.  

A discussion of consortium chairs resulted in the decision not to have consortiunm leaders.


	Conclusions
	No consortium leaders just the state leadership.

Mark Upton (Georgia Northwestern Tech) was elected as the new State Chair and George Gannage (West Georgia Tech) was elected as the new Vice Chair--each to serve a two-year term.     



	Action items
	Person responsible
	Deadline

	Send the names of the new leadership to the ListServe.
	Barbara James
	11-30-2010
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