
	Instructional Faculty Consortium Committee Meeting (IFCC)

	Minutes
	May 16, 2008
	9:30 am
	Griffin Technical College

	

	Program
	Marketing Management

	Facilitator
	Karen Howard

	Secretary
	Sandy Denero

	Attendees
	Jacqueline Copenny, Heart of Georgia Tech

Mary Cross, South Georgia Tech

Sandy Denero, Athens Tech

George Gannage, West Central Tech

Grant Harris, Atlanta Tech

Perry Hidalgo, Gwinnett Tech

Karen Howard, DeKalb Tech

James Jones, Atlanta Tech

Charlie Langford, Chattahoochee Tech

Paul Magyar, Albany Tech

John Overman, Moultrie Tech

Jessica Sanders, Ogeechee Tech

Ray Stephens, Altamaha Tech

Natalie Turner, Middle Georgia Tech

Kevin Ward, Augusta Tech




Agenda Topics
	Approval of Feb 08 minutes
	2 minutes
	K. Howard

	Discussion
	Copies of the minutes were distributed.

	Conclusions
	Minutes from 02/01/08 meeting were approved (motion by Ray Stephens; second by Charlie Langford).



	Action items
	Person responsible
	Deadline

	     
	     
	     

	     
	     
	     


	upcoming program probe
	70 minutes
	k. howard

	Discussion
	Karen Howard explained the Probe process and recommended that the consortium form a working team to spearhead the process.  This committee should be representative of the various consortium regions. 

Plans are for working team to have at least one face-to-face meeting; they will communicate to other consortium members via electronic means (Blackboard, List-serve).  Objective is to reach consensus to reduce need for outside review; if dissension among consortium members, surveys could be used to gather more information.  



	Conclusions
	Five consortium members volunteered to be on the committee: Paul Magyar, Natalie Turner, Jessica Sanders, Perry Hidalgo, and Karen Howard. The committee will begin communicating in July 2008.



	Action items
	Person responsible
	Deadline

	Organize initial meeting for committee.
	K. Howard
	July 15

	     
	     
	     


	Student Learning Outcomes
	30 minutes
	open forum

	Discussion
	Faculty began discussion on the recent mandates to develop detailed student learning outcomes for each of the MKT classes offered at each college.  The majority of attendees stated they were in the midst of this process. 

Karen Howard distributed a copy of the MKT 100 Course Outcome Chart developed at DeKalb Tech and asked members to comment on the similarities and differences of charts being developed at the other technical colleges.  Charlie Langford has completed them for his program at Chattahoochee Tech and Ray Stephen has done the same at Altamaha Technical College. Recognizing that each college differs in the content, teaching strategies, and measurement techniques for each class, sharing of information can help streamline the process provide guidelines for consistency, they offered to share their documents with other marketing faculty.  They will email their documents to Howard upload the information to a community website.
George Gannage asked about the development of the outcomes and how they might be developed to accommodate the rumored-move to the semester system.  Other faculty believed that this should not be a concern at this time since there is no definite indication that such a move will be made in the near future; also believe that content will not change considerably if switch is made, but depth and breadth of topics will be increased.

Perry Hidalgo mentioned the changes within Financial Aid procedures and the emphasis that Gwinnett Tech is placing on complying with specific rules.  Other consortium members discussed how their institutions were also changing college-specific policies to be sure to meet the new guidelines. 



	Conclusions
	Faculty members who have already created learning outcomes for MKT courses will forward the information to Howard to compile and upload in Blackboard.

	Action items
	Person responsible
	Deadline

	Chattahoochee Tech MKT learning outcomes to be sent to Howard.
	C. Langford
	May 23

	Upload course learning outcome to central website.
	K. Howard
	June 30


	Conferences
	10 minutes
	open forum

	Discussion
	Instructors were asked which field-related conferences they had been to, which they have found beneficial, and those they are trying to attend.  Options mention included: Marketing Research Association, MarkEd, Entrepreneurship (USASBE), Direct Marketing Association, ACBSP (accrediting agency).

Funding has been provided by the colleges, but some faculty mentioned the availability of scholarships available from the sponsoring organization. 



	Conclusions
	n/a

	Action items
	Person responsible
	Deadline

	     
	     
	     

	     
	     
	     


	Delta Epsilon Chi
	10 minutes
	J. Overman

	Discussion
	John Overman emphasized the benefits to students and to the colleges by sponsoring a Delta Epsilon Chi Chapter.  He discussed the ease of starting a chapter and mentioned sources of assistance.  Other DEX advisors chimed in on how the group has affected the educational and professional development of students, and how it is a great tool for student retention. 


	Conclusions
	Any instructor is interested in initiating a DEX chapter on their campus should contact John Overman.

	Action items
	Person responsible
	Deadline

	     
	     
	     

	     
	     
	     


	Misc discussion
	as needed
	open forum

	Discussion
	Sandy Denero reminded members that the group previously approved a course name change for MKT 104 to Marketing Economics.  For technical colleges offering this only as a diploma-level option, this change would eliminate the need to require the hiring of an Economics major with at least 18 semester hours about a Bachelor degree, and allow Marketing instructors to continue teaching the course.

Faculty mentioned a number of courses that they would like to see added to the MKT curriculum, or components added to existing courses. These included: Consumer Behavior, Marketing Research, Graphic Design, and Critical Thinking.  Karen Howard recommended the use of the MKT list-serve to gather ideas that can be considered by the Probe working team.

George Gannage asked about the similarities between MKT 104 and ECO 191, and MKT 103 and ACC 155, and asked for discussion about the possibility of substituting the higher level class for the lower level class.  Faculty members commented that since many schools clearly delineate the difference between these classes as diploma-level versus degree-level, diploma students would be academically prepared to take the degree-level classes. 

Consortium members discussed the variety of marketing initiatives they have been asked to participate in due to their experience in the marketing field.  A number mentioned their college hires outside agencies; others said they have not been asked by their colleges to be involved, while some have been asked for assistance on specific activities. These included:  development of surveys by marketing students, recruitment activities, and development of dual-enrollment programs to attract middle school and high school students.



	Conclusions
	n/a

	Action items
	Person responsible
	Deadline

	     
	     
	     

	     
	     
	     


	Comments / Special Notes
Resource persons
Special notes
	K. Howard will confer with F. Roberson to ensure the MKT listserv is complete and current. 

	Meeting Adjourned
	1:30 PM

	Minutes submitted by:
	Sandy Denero, Athens Technical College


Special Instructions
	After you have completed/keyed the above information, 
using MS Word, Please:

	1. 
	Name and save the document to your PC
(we suggest you use the following naming convention: ProgramName.020207.doc (the #s represent date of meeting)

	2. 
	Send the appropriately named and saved MS Word document  via email, as an attachment, with a brief note, temporarily, to:

                         rsmedley@dtae.org

	3. 
	Minutes should be submitted, as above outlined, within ten (10) days of the meeting

	Click here to contact us if you have questions.


http://www.dtae.org/teched/standards/templates.html
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