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Project Overview

  
Purpose

The main purpose of “I Am More Than a Two” in Work Ethics campaign is to increase awareness of the DTAE Work Ethics philosophy among our students, faculty/staff and area employers.  The secondary purpose of the campaign is to embrace the college goal to be the “Best in the Business”.  If a two is the standard, then being more than a two pushes the students and faculty/staff to achieve more than is required in work ethics.

The campaign announces the goal “be more than a two in work ethics” while providing a positive statement for each of the ten work ethics.  

Need

A review of the Fiscal Year 2003 Work Ethics grades reveals our college average grade was a 1.985 for the four-quarter period.  We can do better.  As Georgia’s economy continues to be sluggish at best and competition for jobs more keen, our students need every advantage they can get.  A more than a two in their work ethics grade will give our students an extra plus in the job application and interview process.  A “more than a two” philosophy or cultural learning environment will pay great dividends for all those associated with the college—students, faculty, staff, employers and customers.

Goal/Objective(s)

The three major goals of the “More Than a Two” in Work Ethics Campaign include emphasizing the importance of Work Ethics to our students, faculty, and staff; increasing awareness of Work Ethics instruction and outcomes to local employers; and instilling in our students, faculty, and staff members the desire to strive for excellence.  Simply put, to be “The Best in the Business”.

Final Projected Project Outcome(s)
Evaluation of the effectiveness of the campaign will be accomplished by several methods.  First, student achievement in work ethics will be determined by comparing the final work ethics grades over time during the next school year.  The registrar will provide the college wide final work ethics grade for each quarter next year and that information will be compared to the previous year’s work ethics grades to determine if there has been any change.  A second way to determine improvement in work ethics is to ask employers.   A final method to judge whether this campaign has improved work ethics is to ask the students.  On the course evaluations and on the student graduate survey, questions will be included that asks if they feel the course/program of study has prepared them for work place success in the work ethics area.

After comparing the results of the different evaluations, we will be able to determine whether this campaign has been successful in improving work place preparation of our students and what changes are needed in this important area of our college mission.  We expect the final project outcomes to be: a revitalization of the work ethics program at our college; an increase in the college average of student work grade grades; greater employer satisfaction with our college graduates; and an improved working and learning environment at our college.
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